
Coronavirus and Chinese Tourism

Saxon Booth, Director of Business Development

Dragon Trail Interactive



Dragon Trail Interactive

For more than 10 years, we have specialized in helping international tourism brands reach and 

connect with Chinese travelers and the Chinese travel trade online
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Dragon Trail Interactive



Agenda

• Impacts on outbound travel

• Marketing responses from travel brands

• Recovery prospects & digital marketing

• Q&A
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Impacts on outbound travel & travel industry
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Current status: international outbreaks
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Travel restrictions imposed by China

• Domestic: All group tourism within China was

suspended from January 24.

• Outbound: On 24 January, the Chinese Ministry of

Culture and Tourism ordered travel agencies to stop

all operation of group travel and package tours

(flight + hotel package) from China from 27 January

• “FIT” travel (where the traveler purchased flight and

hotel products separately from online or offline travel

agent, or directly from a supplier) was not affected
by this announcement.

Package 

tour, 44%

FIT, 42%

Customized 

tour, 14%

Source: Ctrip, China Tourism Academy
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Wuhan’s contribution to travel

Wuhan is the 9th largest city in China was announced as a “New First Tier City” in 2019.

9th biggest source market for outbound travel in 2019 (Ctrip & CNTA, 2018)

Non-stop flights from Wuhan go to 22 countries including China

*Direct 

flights only



Immediate impact on arrivals

Source: ForwardKeys
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Travel restrictions imposed internationally

USA

The United States is not permitting entry for

foreign nationals who have been in China in

the past 14 days, with the exception of

permanent residents and the immediate

family of US citizens.

Singapore

Effective Feb. 1, 2020, Singapore’s Immigration

and Checkpoints Authority (ICA) suspended

the issuance of all forms of new visas to those

with PRC passports issued in China with

immediate effect. No one who has been to

China in the previous 14 days will be allowed

to enter Singapore.

Australia

Any foreign travelers who have left or transited

through mainland China on or after 1 February 2020

will be refused entry to Australia. Australian citizens,

permanent residents and their immediate family,

legal guardians and spouses will be exempt from

these measures, but will be required to self-isolate for

a period of 14 days from their arrival into Australia.
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Impact on airlines

February alone, the number of flights that were scheduled to fly to, from and within China are 
down 80% from a year ago

Qantas suspended Sydney-Beijing and Sydney-Shanghai from 9 February until 29 March 2020

Around 160 flights arrive in Australia from China each week, There are 

only three flights from Wuhan each week, arriving in Sydney.
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Impact on airlines – cancellations/ passenger loads

Source: ＯAG Aviation
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Impact on airlines – recovery of passenger numbers

Source: IATA
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Chinese travel trade

• Cancellation crisis – heavy cancellations

through to end of April at this stage

• Employees moved onto minimum wage

• Investing time in training and development

• Huge increase in our WeChat training platform:

+10,000 agents registered in 2 weeks taking

total to +50,000
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Impact on Australia

Australia depends more heavily on CNY 

than some other destinations
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Impact on Australia
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Marketing responses from destinations & travel brands



18 | WWW.DRAGONTRAIL.COM ©  2020

Sentiment towards travel bans - mixed

• Totally understand and support US’s travel ban action. 

Why react this way? To minimize potential risk.

• Disagree with Hu’s opinion, he is using US flu as a 

distraction. We should keep our attention to our own 

problems.
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Year-Over-Year Comparisons: WeChat Postings
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WeChat Postings



21 | WWW.DRAGONTRAIL.COM ©  2020

Immediate responses from tourism brands – value and support

Official letters/notices to Chinese 

consumers (UK & Australia)

Messages/videos of support (Victoria, 

Hilton)

Update flight info 

(Victoria)
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WeChat’s own approach

Total infected – total recovered – total deaths
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Impact on digital consumption

Gaming Short video Travel
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Major travel platforms

Ctrip QyerMafengwo
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Recovery prospects & digital marketing actions
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The Post-SARS Tourism Rebound

Tourism grew significantly after SARS

Chinese outbound travel grew by 22% 

in 2003 compared to 2002, and by 

another 43% in 2004. 

According to data from the NTTO, it 

took two years for Chinese arrivals to 

the US to recover after SARS.

Source: COTRI



27 | WWW.DRAGONTRAIL.COM ©  2020

China: 2003 vs. Today

2003 Now

US$1.5 trillion GDP, 4.3% of world total US$14.3 trillion GDP in 2019, 16.9% of world total

20 million outbound trips 168 million trips in 2019 (China Tourism Academy)

157,326 Chinese arrivals to the US 2.35 million Chinese arrivals to the US in 2019

Tourism mostly business and official delegations, 

and group travel within Asia

45% of tourism is FIT, with a much higher % of FIT

for the Australian market

Australia and New Zealand are the only long-

haul countries that have signed ADS agreements 

with China. The US got ADS in 2008.

More than 130 countries have ADS agreements 

with China, allowing them to accept group tours 

and market tourism in China.

Ctrip first listed on NASDAQ Ctrip – now the Trip.com group – is the second-

largest OTA in the world, with US$4.5 billion in 

revenue in 2018.

6.2% of the Chinese population uses the internet. 61.2% of the Chinese population uses the 

internet. More than 99% are mobile users.



28 | WWW.DRAGONTRAIL.COM ©  2020

COVID-19: Projections and Cases

The “most likely” scenario now seems 

optimistic

The situation is tracking closer to the SARS 

outbreak in terms of reduced travel and 

expenditure

USA will need four years to recover to where 

it would have been but for the virus
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Recovery actions: Chinese travel trade

Travel Trade Recovery Program

• Free integration of our WeChat agent training platform with 

travel agency training systems

• Free, fast access to +130 training module and webinars 

from destinations, airlines, cruise and more

• Learning management platform enables agencies to set 

training performance KPIs, incentives

• Create their own sakes & marketing training content 

300 agencies have signed up since announcement on 7 Feb
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Tourism businesses: training & govt assistance

Training & support

• Consider capacity building training for

your own team

• ATEC offers Japan Host, China Host

and India Host training programs

which could be easier to manage

during the downturn

Destination support

• Talk to destination offices and govt

about new marketing programs and

other actions being rolled out to

attract customers from other markets

during the downturn
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Tourism businesses: industry support and marketing actions

Immediate priorities – support partners

• Support your Chinese partners to help

them minimize losses due to

cancellations or changes.

• Proactively offer compensation and

information about refund/cancellation

policies wherever possible.

• This will help your partners to stay afloat

during the crisis and build long-term trust.

Consumer marketing pivot – offer value

• Pause sales-oriented campaigns

• Messages of support, tips for staying

healthy at home or other educational

content about art, culture and history

have all been welcomed

• Webinars and podcasts

• Remix existing video assets to be more

educational and even plant the seeds of

an “escape from it all” message
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Tourism businesses: industry support and marketing actions

Signature hotel dishes 

(Small Luxury Hotels of 

the World)

Movies set in California 

(Visit California）
Benefits of vitamins (Swisse)
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Tourism platforms: “After the virus I want to go to …” campaign



3-Step Travel Trade Marketing Campaign – ‘Bounce Back’ After the Coronavirus
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Travel trade recovery: use WeChat & digital to do business

All travel roadshows and tradeshows for B2B have 

been postponed or cancelled in H1 2020. ITB China 

has been pushed back to 2021
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Travel trade recovery: use WeChat & digital to do business

WeChat travel trade training

Tourism Australia’s Aussie Specialist

e-learning platform has experienced a

spike in registrations.

Our own WeChat-based e-learning

platform – China Travel Academy – has

jumped from around 40,000 users to more

than 50,000 over the past two weeks.

Student numbers for all our client courses

are increasing daily.

Los Angeles Tourism online training on China Travel 

Academy; Aussie Specialist Program 
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Travel trade recovery: use WeChat & digital to do business

WeChat webinars promoted to 50,000 agents 

with live Q&A and biz dev functions
WeChat Tradeshow/Workshop – support 

receptives and suppliers to do business online 

with 50,000 agents and 250 hosted buyers

Keep communicating, training
Online matchmaking & biz dev - get 

products ready for recovery
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Resources

here

Dragon Trail: https://dragontrail.com/resources

Australian Tourism Export Council: https://www.atec.net.au/bushfire-

trade-information/

WHO Situation Reports: 

https://www.who.int/emergencies/diseases/novel-coronavirus-

2019/situation-reports

ForwardKeys: https://forwardkeys.com/coronavirus-travel-setback-

spreads-beyond-china/

https://travel.trade.gov/outreachpages/download_data_table/2018%20China.xlsx
https://dragontrail.com/resources
https://www.atec.net.au/bushfire-trade-information/
https://www.who.int/emergencies/diseases/novel-coronavirus-2019/situation-reports
https://forwardkeys.com/coronavirus-travel-setback-spreads-beyond-china/
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